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Opinion Plus
Tim Brett outlines the soft drinks industry’s ambition to advance environmental sustainability, healthy
diets and economic growth within a strong single market.
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As an industry we feel the pulse of millions of consumers across the EU who enjoy our drinks daily.
This helps us appreciate the importance of staying ahead of changing consumer and societal
expectations and informs our aspirations for the upcoming EU legislative period, which can be
summed-up in just three words: Sustainable, Responsible, Competitive.
Importantly, our aspirations echo the priorities of the entire food and drink industry.
They set clear, transparent and specific goals to which we hold ourselves accountable and which are
achievable within a strong single market with an enabling policy environment.

We firmly believe that partnership is key to progress and, as the next parliamentary term begins, look
forward to working with EU institutions and all stakeholders in supporting effective, evidence-based
policymaking.
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Europe is leading the way in transitioning towards a circular economy and EU institutions have
deservedly been recognised for their efforts.
We fully support this circular vision and believe our sector can play a meaningful role in accelerating
change.
This starts by making our packaging more sustainable.
Our companies have been instrumental in implementing effective collection schemes in many EU
member states and we are now focused on further boosting collection, recycling and reuse of our
bottles and cans.
A pressing priority is ensuring that food-grade quality recycled plastic is available, accessible and
affordable and we will continue to participate in initiatives such as the Circular Plastics Alliance.
Because sustainable business operations transcend packaging alone, we remain focused on driving
sustainability throughout our value chain – from production through to distribution and sales.
We have taken significant steps to reduce energy and raw material use and equally recognise the
importance of ensuring sustainable sourcing and agricultural practices.
A strong Europe demands a healthy society and our industry wants to help make the healthy choice
the easy choice.
“Our aspirations for the upcoming EU legislative period, [which] can be summed-up in just
three words: Sustainable, Responsible, Competitive”
Our members have made notable progress in reducing added sugars in their drinks and increasing the
availability of no- and low-calorie beverages.
These now represent a quarter of all soft drink sales across Europe.
We are committed to growing this number and delivering on our pledge to reduce added sugars by a
further 10 percent by 2020.
I’m a firm believer that self-regulation can deliver on policy objectives more effectively and more

swiftly than relying solely on government regulation.
A great example of this lies in our organisation’s commitment to schools.
We stopped selling all soft drinks in EU primary schools in 2006 and last year removed all addedsugar drinks from secondary schools – a pledge reaching more than 50,000 schools and 40 million
schoolchildren.
We are taking meaningful actions as a sector, but we need other partners from industry and beyond
to join the journey.
Scale is key to creating healthier food environments.
“A strong Europe demands a healthy society and our industry wants to help make the
healthy choice the easy choice”
Our sector has been rooted in the European economy for more than a century, and today spans the
length and breadth of the EU.
With farmers, producers, retailers and restaurant owners, we are proud to support jobs, growth and
prosperity across our €185 billion value-chain.
Moving forward, we believe we are well-placed to strongly contribute to Europe’s economic growth
and support a competitive, strong single market and a fiscal policy environment that is fair, nondiscriminatory and predictable.
Fragmentation or renationalisation of EU policies could compromise progress and constrain the
contribution of industries such as ours.
While we progress, we recognise there is much still to be done. Our 2019-2024 aspirations capture
the determination, passion and optimism of our members.
We look forward to partnering with policymakers to ensure we meet the goals and expectations we
set and advance our Sustainable, Responsible and Competitive sector.
About the author

Tim Brett is President of UNESDA Soft Drinks Europe and President of Coca-Cola Western Europe
Tags
Environment [6]
Food [7]
Health [8]
Categories
Circular economy [9]
Environment [10]
Health and social care [11]
Twitter Link

Read more on:
Facebook [12]
Twitter [13]
Website [14]

The
Parliament Magazine is a Dods Group plc title
Site Sections
●
●
●
●
●
●
●
●
●
●
●
●

Home
Content
Policy
Magazines
PM+
Thought Leader
Climate Crisis
Editorial Calendar
Policy Events
Event Coverage
MEP Awards 2020
Contact Us
Services
Dods PeopleDods
MonitoringDods
ResearchDods

EventsDods
Training
Media &
publishing titles
Politics HomeThe
HouseThe
Parliament
MagazineHolyrood
Total PoliticsPublic
Affairs NewsCivil
Service
World
PublicTechnology
Training
JournalDods
Parliamentary
CompanionVacher's
Quarterly The
European Union and
Public Affairs
Directory
Dods events
Westminster
BriefingDigital
Health & Care
ScotlandMEP
AwardsThe Skills
SummitScottish
Public Service
AwardsPublic Sector
Procurement
SummitPublic
Sector ICT
SummitCyber
Security
SummitCyber
Security
2017Training
Journal Awards
Partnership
events
The Health and
Care Innovation
ExpoCivil Service
LiveCivil Service
AwardsChief

Nursing Officer for
England's
SummitWomen into
LeadershipThe
Youth Justice
ConventionSocitm
Spring
ConferenceNHSCC
Annual Members'
EventDods at Party
Conference

Privacy PolicyTerms & ConditionsAdvertisingSponsorship Subscriptions

Registered office: 11th Floor
The Shard
32 London Bridge Street
London SE1 9SG
Company number: 04267888
© Dods Group plc 2017

Source URL: https://www.theparliamentmagazine.eu/articles/partner_article/sustainable-responsible-competitie-aspirations-future
Links
[1] https://www.theparliamentmagazine.eu/articles/opinion/generation-defining-zeitgeist
[2] https://www.theparliamentmagazine.eu/articles/partner_article/european-aluminium-already-helping-euope-decarbonise-more-must-be-done
[3] https://www.theparliamentmagazine.eu/articles/opinion/karmenu-vella-talks-eu-green-week-2019
[4] https://www.theparliamentmagazine.eu/articles/event-coverage/no-time-waste
[5] https://www.theparliamentmagazine.eu/articles/news/meps-praise-new-single-use-plastics-rules-tackle-marine-litter
[6] https://www.theparliamentmagazine.eu/tags/environment
[7] https://www.theparliamentmagazine.eu/tags/food
[8] https://www.theparliamentmagazine.eu/tags/health
[9] https://www.theparliamentmagazine.eu/categories/circular-economy
[10] https://www.theparliamentmagazine.eu/categories/environment
[11] https://www.theparliamentmagazine.eu/categories/health-and-social-care
[12] https://www.facebook.com/TheParliamentMagazine/
[13] https://twitter.com/parlimag
[14] http://www.theparliamentmagazine.eu/

